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2300 West Sahara Ave., Suite 800 
Las Vegas, NV 89102 
(702) 714-3100

Fellow Entrepreneur:

Thank you for your interest in partnering with us in an incredibly lucrative small office in your city, 
profiting from three (3) all-cash income streams with virtually no competition: Nonprescription GLP-
1 Weight Loss Medication, Nonprescription Non-Narcotic Pain Relief and Nonprescription Skin 
Tightening.

Please drive down the street in your city and you’ll see dozens of weight-loss clinics popping up 
everywhere selling the new GLP-1 injections. They’re in med spas, health clubs, even hairdressers. All 
these weight-loss offices, clinics, outlets, and the online options mean BIG BUCKS TO YOU! THE MORE 
THE BETTER! Because you’ll feed off their patients for years to come. It’s the Wild West. But buyers 
beware. The popular prescription GLP-1 injectables were created for diabetes and pose extremely 
serious dangers and devastating crippling side effects when used for weight loss!

You’ll disrupt your local market with no doctors, no prescriptions, no known side effects, and no 
restrictions. These distinctions alone set our nonprescription model apart, but there’s a deeper truth 
that patients will respond to, that Big Pharma hopes they never discover: Their system thrives on “sick 
care.” Ours is built on wellness, restoring health, energy, and freedom without endless prescriptions. 
This is how you and your clinic will be different, how you will attract massive numbers of patients 
wanting a safer alternative.

This isn’t about promoting yet another “look-a-like” program. You’ll attract massive attention and 
response by disrupting the messages people currently see and hear. Just imagine the profits by 
offering the same or even better results with nonprescription GLP-1 medication and nonprescription 
non-narcotic pain relief! Plus, skin tightening services for the mob of patients who need it.

This letter gives you a general overview of the market, our medications and our business model. I 
must emphasize that we are only working with a very limited number of entrepreneurs in each state. 
So, based on high demand, you may have to be willing to consider relocation  if your home state is not 
available.  	

Please carefully read the accompanying materials, especially the Rembrandt in the Attic book, and 
learn why there is an unlimited opportunity in the non-prescription fields of weight loss, pain and skin-
tightening, despite Big Pharma’s stronghold on the prescription medication options.
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Patients are sick of empty promises. They’re tired of prescription merry-go-rounds that leave them 
overweight, addicted, broke, and still in pain. And they’re desperate for someone, anyone, to finally 
give them a real answer.
 
By partnering with us we’ll show you how to make millions of dollars directly from the people in your 
area, who have tried so many other weight loss and pain prescription options and have lost faith in 
medicine.

If you’ve been following the headlines, you already know the weight loss and wellness industry 
is exploding, fueled by prescription GLP-1 injectable breakthroughs like Ozempic©, Wegovy© and 
Mounjaro© as well as the continually increasing anti-aging sciences, and the desperate demand for 
real pain relief and health restoration. Despite the highly publicized “mad rush” on these medications, 
only 12% of Americans have tried them, leaving tens of millions of people waiting for a safe, affordable 
nonprescription alternative.

Right now, in your city, people are lining up for solutions that doctors can’t or won’t give them. The 
entrepreneur who steps forward first will own the market, own the relationship, and own the profits.

We have built the first nonprescription pharmaceutical-grade alternative to the most talked- about 
prescription products, delivering scientifically proven better results, without the risks, side effects, or 
restrictions, by completely natural methods.

Our medications were created and developed by a team composed of two high-profile Board Certified 
MDs, one a best-selling weight loss and diabetes physician-author, and the other a renowned pain 
intervention physician, along with a world-class lab formulator. You’ll meet them all and hear their 
stories as you watch the videos on our website.

MASSIVE UNTAPPED MARKET

By partnering with us, you won’t just be distributing products. You’ll be building a business with a 
continuous stream of residual income that solves real problems and transforms lives. And, because 
our model eliminates the layers of middlemen, the profit potential flows directly to you. You control 
everything and you benefit from every sale.

Unlike many traditional business models, you will have Three Revenue Streams:

Nonprescription GLP-1 Weight Loss Medication Toolkit – comprised of three medications in a 
monthly toolkit to lose weight and maintain the loss. It’s so powerful as an appetite suppressant 
that just one of its active ingredients in a published 10-week double-blind randomized controlled 
clinical study produced a 28.1 lb. weight loss and average 6.7” off waistlines -vs- 21 lb. loss from the 
popular GLP-1 prescription injections.
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Nonprescription Non-Narcotic Pain Relief – targeting all kinds of chronic pain from head to toe 
through a proprietary non-narcotic formula. A proprietary blend so powerful a board-certified pain 
specialist took over 300 drug addicts off opioids with it!

Skin Tightening - a series of ongoing treatments for loose skin caused by the rapid weight loss 
experienced by all patients using GLP-1 medications. Our partner clinics use the only FDA and clinically 
proven medical device on the market for skin tightening, fat and cellulite reduction, and inch loss. 
The non-invasive technology uses infrared and red laser light energy for deep-tissue penetration and 
cellular stimulation through a series of short 20-minute sessions.

PROFIT FROM THE “DIRTY LITTLE SECRET” ABOUT THE NEW GLP-1 WEIGHT LOSS DRUGS 
THAT NOBODY TALKS ABOUT

Significant and rapid weight loss causes a common side effect – sagging loose skin. Nonprescription 
Clinical partners enjoy a unique advantage in offering skin tightening using a U.S.-made, FDA-approved 
medical device. Med spas with the exorbitantly expensive big-name equipment costing over $200,000 
for each medical device are forced to charge upwards of $1,000 per treatment to recoup their costs! 
Plus, their equipment often has a meter where a prepaid card must be inserted for the machine to 
turn on at a cost of $135 each session! That royalty cost is passed onto the patient which further 
drives up their price per session. At least six (6) treatments are needed for loose skin, usually two (2) 
treatments per week for three (3) weeks, leaving patients saddled with a cost of $6,000 for the six (6) 
treatments.

The equipment our partners use requires NO such activation charge, which alone is a HUGE advantage 
over the competition. We negotiated a low wholesale cost for our U.S. manufactured FDA-approved, 
non-invasive medical device costing a fraction of what the big company equipment sells for, and 
it can be leveraged through low payment leasing or financing. This enables our partners to offer 
treatments to their patients at a cost far less than the competitors, typically $199 per treatment or 
a package of six for just $1,197. Competitors can’t even come close. For patients who don’t want to 
use a credit card, we work with several medical treatment finance companies like Care Credit, which 
offer extremely competitive rates and interest-free specials. The $1,197 is deposited into the partner’s 
bank account, up front in full the next day, and the patient makes reasonable payments. AFTER the 
initial six (6) treatments many partners then offer a monthly “membership fee” for ongoing follow-up 
treatments year-round, which creates another substantial steady residual income stream for the clinic.

You can quickly see that all three income streams can generate steady, healthy recurring monthly 
revenue.

THE OFFICE, STAFF AND PROCESS --- THE ULTIMATE ABSENTEE BUSINESS!

A new clinic can be opened very quickly in a small office; 400-500 square feet is ideal. It could also be 
placed within an existing business. We usually use executive space that we help partners find within 
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a day or two in their area, already staffed with a receptionist, phones, Internet and furniture, all 
included in the reasonable monthly rent. The office should be centrally located with free parking and 
easy freeway access.

Two staff members are recommended, which we help recruit and train. One handles patient sales 
and manages the office; this person could be the partner or someone else trained to report directly 
to the absentee Owner Operator. Absolutely no high-pressure sales experience is needed, just good 
communication skills, the desire to help others and the ability to follow our proven system. The 
second employee should be a good telephone person to take massive numbers of incoming calls, 
book appointments, and assist the office manager with other duties.

Patients call the clinic during normal daytime business hours. During that call, a short, proven, and 
tested script is followed to explain what the clinic does and how the treatment works. Most 
prospects book an appointment for a free, no-obligation consultation to determine if they can be 
helped. Better than 99% qualify and then pay a nominal onboarding fee, which typically covers the 
office, small staff and advertising costs.

ATTRACTING PATIENTS

Of course, word-of-mouth from happy patients will always be the #1 way to attract motivated new 
patients who see the results from existing patients. But before that kicks in we learned over the years 
that local advertising agencies don’t have a clue how to inexpensively market for patients. That’s why 
we use our experienced, highly specialized direct response ad agencies. You’ll enjoy the accumulated 
knowledge that comes with the agency’s experience having spent over $20,000,000 testing cost-
effective lead-generation direct response advertising specific to our industry. Time and time again, 
these agencies have proven that they know how to produce extremely successful results – on a cost-
effective basis – for our clinics. Patients are attracted initially through their proven, copyrighted, and 
highly effective direct response marketing utilizing inexpensive digital online PPC and SEO, social 
media like Facebook, Instagram, TikTok, and Twitter, and supplemented later with some radio, 
television and direct mail. The secret is knowing what works and what doesn’t work as well as how to 
place the ads most effectively and economically. Nobody knows better than they do how to flood 
clinics with a steady stream of highly qualified patients year-round, week-after-week. The economy 
has virtually no effect on patient demand. Weight and pain issues remain constant, no matter the 
state of the economy.

We have also had amazing success with a tiny little plexiglass display (cost only a few dollars) that 
holds the clinic’s beautiful color brochures. These displays sit on the counter of nearby healthcare 
professionals including doctors, med-spas, chiropractors, and dentists, along with health clubs, 
fitness gyms, and of course beauty salons and nail salons. The clinic pays them $100 cash for each 
patient they send. Some beauty salons refer as many as 10-12 patients a month. We also just signed 
with virtually EVERY major grocery store chain in America to promote our partner clinics through 
their in-store wellness kiosks, which produce an enormous number of qualified patients.
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Patients also become a member of our “$100 Win-Win Club.” The average person has dozens of 
people in their circle of influence with a burning desire for nonprescription weight loss and pain relief, 
and when a small portion of those see the dramatic results achieved, they want to know more! If a 
patient refers someone who becomes a new patient, they get $100 product credit.

BOTTOM LINE

The weight-loss medication costs patients just a couple of hundred dollars a month and our partner’s 
net a whopping 60% or more profit. The average value of a patient is $5,000-$10,000+ net profit just 
for the first two years. Many patients will stay on the treatments indefinitely as they want to maintain 
their new weight and pain-free life.

Only 300 patients on the weight loss meds alone can make a clinic $1,000,000+ the first year and 
that’s just for starters! The income from skin tightening is on top of what the clinic makes from our 
nonprescription weight loss and pain medicine!

THE BUSINESS RELATIONSHIP

This is not a franchise, and the local Non-Doctor Owner Operator will own 100% of the local clinic. The 
Owner Operator’s financial contribution is $99,700. For this we provide our protocol, exclusive 
wholesale access to our medication and extensive intellectual property, much of it created by Dan 
Kennedy’s team and The Rembrandt Squad. Dan Kennedy is America’s highest paid direct response 
marketing consultant. He has two dozen books available on Amazon and is a true marketing genius, 
which is why we paid his team upwards of $1,000,000 to create the intellectual property our partners 
use. You’ll get a true turn-key system with appointment setting, staff and discharge scripts, numerous 
clinic forms and the complete business operating system. As part of the intellectual property, we 
provide business introductions to our direct-response ad placement agencies, each of which is highly 
experienced in generating massive, highly qualified inbound telephone inquiries on a year-round 
basis. We provide initial indoctrination and ongoing assistance at no cost.

As our ongoing compensation we profit from the wholesale profits of the weight loss and pain 
medications. The Owner Operator will need an additional $20,000 or so for initial operating capital to 
get started. It’s important to note that an existing specialized niche medical-related business typically 
sells very quickly and commands five times gross sales. A Non-Doctor Owner Operator could easily 
run a clinic for a couple of years and then sell for a considerable gain.

WHAT ARE THE NEXT STEPS?

• Review and study this letter and read all the accompanying marketing materials
• Carefully review our website
• Watch all the videos (you’ll meet the team and see what some actual patients have to say)
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Any illustrations are only mathematical examples and do not imply a guaranteed income. Individual results may vary.

Then contact our staff for a brief conversation so we can let you know what states and areas are 
still available, answer your questions, and get to know you better to determine if there’s a fit. Not 
everyone is a fit and we only do business with people we think have what it takes to succeed. If you 
like what you’ve seen so far, I suggest a confidential telephone conversation as quickly as possible. 

My staff will provide full due-diligence info so you can talk to our corporate team, including our 
Marketing Director and perhaps even the owners of a couple of clinics already up and running. We 
want you to do your homework and check us out thoroughly.

Thank you for your interest and we look forward to talking to you very soon.

Cordially,

Austin Hornsby, MBA
V.P. International Sales and Marketing
Nonprescription Clinical, LLC
(702) 714-3100

P.S. While some partners focus on a single location, as entrepreneurs, many recognize the potential 
of operating multiple locations. Our proven, turn-key business system provides the ideal absentee-
operation business model


